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Abstract 

X is an application that mainly involves acronyms especially where people converse in the social media, which 

was previously known as twitter. This research will explore the use of acronyms based on the contextual analysis 

of the SEVENTEEN fandom referred to as ‘caratstalk’ on Twitter. The aim is thus to explain the number and 

contexts in which the acronyms “Wts”, “Bfr”, “Pc”, “Ctto” and “Tia” were used The data in this study was 

gathered from a total of sixty random tweets collected over a period of three months The data was then 

categorically analyzed for the frequency and context of the acronyms. As ascertained from the scores the actual 

meanings of these acronyms differ with contexts to support the argument that correspondence acronyms should 

also be interpreted in view of context; in order to avoid misunderstandings. For example, “Wts” thus stands for 

referring to sales mainly, and “Pc” is for photocards that are unique to K-pop. By choosing the radio market under 

the administrative scrutiny of Paul, this study shows that context matters when using acronyms and better aids for 

identifying acronyms can strengthen online social media communication. 
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I. Introduction 

 

Literature, in a broad sense, refers to written works, especially those considered of 

superior or lasting artistic merit. Lexicography, on the other hand, is the practice of compiling 

dictionaries, involving the detailed description and analysis of words and their meanings. One 

important aspect of lexicography is understanding how language evolves and how new forms 

of expression, such as acronyms, are integrated into everyday usage. An acronym is a word 

formed from the initial letters of a series of words, such as "NASA" (National Aeronautics and 

Space Administration) or "ASAP" (as soon as possible). The use of acronyms has become 

prevalent in digital communication due to their efficiency and brevity. According to Dr. Susan 

Herring (1996), context is the background information that influences how messages are 

interpreted. In digital communication, the meaning of acronyms can vary significantly 

depending on the context in which they are used. Linguist Naomi Baron (2008) highlights that 

while acronyms save time and create concise messages, their interpretation often depends on 

the surrounding context and the shared knowledge of the communicators. 

The previous findings have shown that acronyms on social media often have different 

meanings, causing potential ambiguities in understanding based on the surrounding 

environment. For instance, "Wts" is slang for "want to sell," generally sales talk is meant, and 

"Pc" is used for "photocards," which occur in K-pop music. This research is Concrete evidence. 

It brings out the discrepancies and theirs consequences towards communication efficiency and 

clarity on X. Given the attention of this paper to the use of such acronyms within the Carats 

community, the deeper idea is realized and applied through context in the study of digital 

communication. 

This research focuses on the usage of acronyms like "Wts" (want to sell) and "Pc" 

(photocard) within the SEVENTEEN fandom on the social media platform X (formerly 
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Twitter). By analyzing sixty random tweets, this study aims to demonstrate how context 

influences the interpretation of acronyms, emphasizing the importance of contextual awareness 

to prevent misunderstandings and enhance communication efficiency. Understanding the 

dynamic nature of language and the role of context in communication is crucial for effective 

interaction in the digital age. 

 

II. Review Of Literature 

Theoretical Framework 

` Broadly, David Crystal’s work on internet linguistics provides a baseline insight into 

the process through which language communication is influenced by internet technologies. 

Crystal (2008) noted that context plays a very important role in deciphering abbreviations and 

acronyms –that they are not only egalitarian symbols for writing or saying something else, but 

components of digitally mediated communication that transform meaning depending on 

context of use. 

 

Digital Communication and Acronym Usage 

The usage of acronyms has also been explored and thoroughly examined with regards 

to its impact on comprehensibility and speed of processing. As Naomi Baron (2008) 

highlighted, acronyms can be efficient in saving time and shortening the message and for that 

reason, it is not a surprise that increased usage of this type of language is particularly felt in the 

digital world. But she also notes that their usage significantly depends on the context: even 

though identical abbreviated terms may be used to refer to the same thing in different societies 

and cultures, they may have slightly different meanings within different communities and 

settings. 

Literature regarding communication through networks, like the work of Chua and 

Banerjee (2013), would enable me to understand how organizations employ social media. In 

Middlemore et al. ’s work, they establish that while long words, acronyms, and, therefore are 

frequently used, their use can cause confusion if the surrounding context is not taken into 

consideration. This supports the notion that, for one to inter alia decode acronyms, he or she 

needs to understand the situation. 

 

Contextual Dependency of Acronyms 

Literature presents a similar picture about the importance of context in understanding 

acronyms by emphasizing this throughout the writing. Zappavigna (2015) also analyzes the 

communicative roles of hashtags and other forms of shortened text in social media and notes 

that they are contextually specific. Similarly, Rayson and Garside (2000) show that analyzing 

the overall frequency of an acronym in particular corpora shows that the frequency and even 

the meaning can differ, thus confirming the contextual nature of the concept. 

 

Empirical Studies on Acronym Usage 

Most real-life research studies that seek to understand acronyms have shown that their 

usage is indeed contextual. For instance, Liu (2012) considered sentiment analysis and opinion 

mining to discuss how the interpretation of the meaning of abbreviated and acronymic 

expressions may vary with regard to the topic as well as context of application within the sphere 

of social media. From the present study on the fandom of the SEVENTEEN group, the word 

“Wts” (Want to Sell) and “Pc” (Photocard) have special reference which is related to the 

activities of the fans. 

 

III. Methodology  
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It is pertinent to note that this research study adopted a lexicographic analysis method 

in an attempt to investigate the manner in which the ‘caratstalk’ account on platform X uses 

acronyms. Tweets from users containing the identified acronyms were randomly sampled and 

data collected for three months. As seen from the analysis, the posts in the Facebook page under 

study covered different contexts including merchandise selling, information flow and user 

interactivity. The acronym in each interaction was named and documented with its context in 

the same line. 

In analysis of data, the study embraced an analytical theory known as the social 

semiotics theory by Gunther Kress and Theo van Leeuwen. This theory describes how meaning 

is produced and how we come to understand meaning in social situations. Specifically 

speaking, it is essential for decoding how acronyms as linguistic signs function and are received 

in certain groups, namely, the SEVENTEEN fan base. Kress & van Leeuwen noted that, any 

sign not only has meanings, but it also establishes connections with the social and cultural 

context. 

Because this research focused on the aspects of acronyms, the text analysis software 

was used to analyze the data to identify the relative frequency of the acronym within and across 

the articles, the potential semantic changes the acronym underwent within the discursive 

context and topic-specific characters. This approach proved quite effective to track usage 

patterns and garner a holistic picture of acronyms as are used by the SEVENTEEN fandom at 

different circumstances. The interpretation also included understanding how the interaction of 

meaning of acronyms is related with the social and cultural factors qualifying social semiotics 

theory. 

 

IV. Finding and Discussion 

 

The examination presents the idea that every abbreviation has different connotations as per the 

place it is used. Here are the analysis results for each acronym found :  

 
Picture 1.0 

- Wts (Want to Sell): Used in the context of buying and selling, usually by SEVENTEEN fans. 

As an example, in tweets like "Wts Carat Bong, new condition, negotiable price," this acronym 

means the user wants to sell the item. 

- Bfr (Before): In most cases, it serves as an indication of time. Nevertheless, it can also occur 

as an indicator of the sequence of events. For instance, "Don't forget to check in before 10 

o'clock, bfr the deadline," which indicates a deadline for an action. 

- Pc (Photocard): The concept of "Pc" is quite relevant in the K-pop community, with 

"photocards" being the most sought after collectible items desired by fans. For example, using 

a tweet format like "Anyone selling Mingyu pc?" gives an indication that he/she is looking for 

a photocard of a SEVENTEEN member. 
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Picture 1.2 

- Ctto (Credits to the Owner): A way of acknowledging the original owner of shared content. 

However, in this response "Reposting this beautiful fanart, ctto!" is a clear indication that the 

user upholds the owner's copyright by providing credit to the original creator. 

 

 
Picture 1.3 

- Tia (Thanks in Advance): These words are used for appreciation in advance. For example, 

"Need info about SEVENTEEN's comeback schedule, tia!" shows that the user is thanking in 

advance for the requested information. 

The data reveals that abbreviations are used to speed up communication and reduce the number 

of characters which are needed to express the idea that is a significant advantage on platforms 

with character limits such as X. 

The survey carried out on the 'caratstalk' account on the X social media platform 

highlights the fact that the use of acronyms in a community is greatly affected by the context 

and certain cultural practices of SEVENTEEN fans. The variety of the definition of terms is a 

clear indicator that the explanation of the notion is closely connected with the context, which 

can differ in terms of the condition and the discussion subject. For example, "Pc" standing for 

"photo-card" would be very unclear to someone not familiar with K-pop, but it will be 

unmistakable to fans of SEVENTEEN. 

The utility of acronyms like "Ctto" in a community is proof that the people in said 

community are aware of the importance to credit the original creators and thus, it is the right 

digital conduct. At the same time, acronyms such as "Wts" and "Bfr" tell how the community 

fosters trade and information exchange more efficiently. 

These findings underpin the predominant fact that although acronyms could be beneficial to 

the efficiency of communicative tasks, yet the ambiguity may arise due to the failure of such 

acronyms to be understood by the parties involved. Therefore, platform users should be 

attentive to the context and be able to decipher the various job acronym meanings so as to 

ensure clarity. Consequently, they will factor in the interpretations of technological tools like 

acronym-meaning revealers that can augment the transparency quotient and the efficiency of 

social media dialogue. 

 

V. Conclusion  

 

In conclusion, this study has refocused attention to the contextual dependency of 

acronym usage considering the observation made on the ‘caratstalk’ account on platform X, 
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which suggests a great degree of shifts in meaning. This has pointed to the need for contextual 

considerations as pertains to the perception of acronyms, in which similar three letters can mean 

different things depending on context and what is being talked about at the time. Therefore, 

this study enriches the literature by revealing subtle subtleties of digital communication within 

the context of SEVENTEEN fans’ groups. Further, it highlights the idea that users should be 

aware of context to have adequate information and ability to determine meaning and be 

understood. Furthermore, the formation of smart tools in an effort of being able to distinguish 

and interpret possibilities of the term in different contexts will greatly improve clearness and 

fluency of social media communications. Such advancements prove invaluable especially in 

the enhancement of better and more efficient message exchange within online communities, 

that in turn, translate into enhanced user satisfaction.  
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